BMI 3C – Marketing

Unit 2 – The Marketing Mix
Activity 2 – The Product Life Cycle

Assignment 2
Product Life Cycle

· Demand for any product or service will change over time. 

· Most things do not remain in demand forever or at least experience periods where demand is significantly impacted causing some change in marketing. 

· A change in demand is an indicator to marketers to look at the product or marketing strategy to make changes. 

The Product Life Cycle
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4 Stages of the Product Life Cycle

Introduction 

· involves significant startup costs to research, manufacture, package and advertise your product. 

· product is launched into the market. 

· celebrity endorsement is helpful here to pull/create demand. 

· may use coupons and samples to help you to pull the consumer to your product. 

Growth 

· first, companies may begin to experience profit but will have to sacrifice market share as other companies begin to join the market. 

· Push strategies where you locate retailers to carry your product in order for customers to see your products everywhere will benefit your company in this stage. 

· example: The Blackberry (email capable handhelds) comes out, then we see Nokia and Sony entering the marketplace. 

Maturity 
· successful companies will have earned profits to cover costs and begin to earn increasing profits. 

· intense competition at this stage. 

· weaker competitors start to leave the market. 

· companies can use their reputations to help them expand into other markets. 

· example: Disney expansion into cruise holidays was helped by their reputation as a quality vacation destination for theme parks. 

Decline 

· sales and profits begin to decline and business must consider whether to support or remove product from the marketplace. 

· could be solved with a new ad campaign but research is needed to determine the depth of the problem. 

Assignment
Classify the following products by the stage of the product life cycle they are currently at:

Portable DVD Players
Personal Computers
Iris Based Identity Cards 
Breathable Synthetic Fibres
Cheque Books
Typewriters
E Conferencing
Faxes
Email
Cotton T Shirts
Credit Cards
Handwritten Letters

Can you think of one more product at each stage of the cycle?

