
The Marketing Mix 





 what product to make 
◦ Market Research 

◦ Product Innovation (improving an idea or product) 

 how to package it (Form Utility - size, colour, 
shape) 

 what brand name to use 

 what image to project 

 



 reflect what a customer is willing to pay 
(target market) 

 what competitor's are selling their products 
for 

 what image to project 

 



 where a product is to be distributed 

 how a product is to be distributed 

 



 how potential customers will find out about a 
new product 

 what the message will be (form and content) 

 when and where it will be delivered 

 what incentives to buy the new product 

 


